
1

ANNUAL
REPORT 2017

A n n u A l
R e p o R t 2017
Center for Communication 
Programs Pakistan



A
N

N
U

A
L

REPO
R

T2017
A

N
N

U
A

L
R

EPO
R

T2017

Annual Report  2016 2

3

”
“ Using Com

m
unication to 

Save and Im
prove Lives

”
“ Leading the study and 
practice of developm

ent 
com

m
unication
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C4D
 

Com
m

unication for D
evelopm

ent

CCP 
Johns H

opkins Center for Com
m

unication Program
s

CEJ-IBA 
Center for Excellence in Journalism

 at the Institute of Business Adm
inistration

Center 
Center for Com

m
unication Program

s Pakistan

D
FID

 
D

epartm
ent for International D

evelopm
ent

EE 
Entertainm

ent-Education

EVA 
Em

pow
erm

ent, Voice and Accountability for Better H
ealth and N

utrition

H
CC 

H
ealth Com

m
unication Com

ponent

H
G

H
I 

H
arvard G

lobal H
ealth Institute

IPC/I 
Interpersonal Com

m
unication for Im

m
unization

KP 
Khyber Pakhtunkhw

a

M
CH

 
M

aternal and Child H
ealth

M
D

 
M

om
ina D

uraid Productions

M
oU

 
M

em
orandum

 of U
nderstanding

N
D

M
A 

N
ational D

isaster M
anagem

ent Authority 

PH
N

P 
Provincial H

ealth and N
utrition Program

m
e

PTV 
Pakistan Television 

RM
N

CH
 

Reproductive M
aternal, N

ew
born and Child H

ealth 

SBC 
Social and Behavior Change 

SSI 
Scriptw

riter/Screenw
riter Initiative 

SZABIST Shaheed Zulfikar Ali Bhutto Institute of Science and Technology

U
N

 
U

nited N
ations

U
N

FPA 
U

nited N
ations Population Fund

U
N

ICEF 
U

nited N
ations Children’s Fund

U
SA 

U
nited State of Am

erica

U
SAID

 
U

nited States Agency for International D
evelopm

ent

W
H

O
 

W
orld H

ealth O
rganization

M
y bond w

ith Center for Com
m

unication 
Program

s goes back to the year 2008 w
hen I 

had em
barked on producing the film

 Bol. It 
w

as a daring project, not just for its storyline 
but also in term

s of production. The film
 

touched upon a range of issues on w
hich 

w
e are still hesitant to speak up. It w

as also 
the first and largest-ever joint production of 
a com

m
ercial feature film

 in Pakistan w
ith a 

purposeful social cause. In Center’s leadership 
I saw

 the passion for innovation and strength 
of im

agination. This is w
hat has been at the 

heart of artistic im
pression and the evolution 

and grow
th of the discipline itself. W

hen I 
w

as invited to join Center as its G
overnor, 

the organization as a locally registered entity 
w

as at its infancy. Know
ing its leadership 

and seeing the clarity of its m
ission – 

im
proving lives through com

m
unication – I 

had no doubt it w
ill becom

e a successful 
institution. H

ence, despite the fact that I try 
to avoid titles and unnecessary lim

elight, 
I accepted the invitation. In past six years 
of m

y association w
ith Center, I have never 

regretted m
y decision. 

Today, I am
 extrem

ely happy of m
y 

association w
ith Center, w

hich I believe is 
am

ong the very few
 institutions in Pakistan 

giving a m
eaningful life to entertainm

ent 

m
edia. There is no parallel to w

hat it has 
achieved in term

s of advancing the genre of 
entertainm

ent-education in Pakistan both in 
the sense of creating a distinct niche in the 
industry and in academ

ics too by establishing 
it as a core discipline. It w

as heartfelt to learn 
that due to Center’s efforts and based on its 
designed course, entertainm

ent-education is 
now

 taught in eight leading higher education 
institutions of Pakistan. 

I have w
ritten som

ew
here that film

 to m
e is 

like poetry. If carved out w
ith sim

ilar passion 
and vigor, it carries far deeper m

eaning and 
ideology. I see that very passion and vigor 
in Center and its w

ork. Pakistan, in fact this 
region as a w

hole, needs m
ore organizations 

like Center that have the ability to bring 
out our m

ost inner conscience to vivid 
im

agination. 

The journey that Center and I had started 
w

ith the film
 Bol is by no m

eans over. The 
com

panionship, how
ever, w

e tw
o have 

forged on this shared journey is strongest 
ever.

AbbReviAtions 
And ACRonyms

messAge 
M

em
ber – Board of G

overnors

Shoaib Mansoor
W

riter, Producer and Director
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Center for Com
m

unication Program
s Pakistan 

(Center) is a fast grow
ing organization 

w
orking globally for im

proving lives through 
strategic com

m
unication. Center is an 

independent non-profit entity based in 
Pakistan that excels in the study and practice 
of developm

ent com
m

unication. Through 
social and behavior change com

m
unication, 

advocacy and com
m

unity m
obilization, 

Center w
orks to address social and cultural 

issues w
hile adopting m

ulti-channel holistic 
approaches to adequately address diversities. 

Center focuses on tailor-m
ade interventions 

ranging from
 using interpersonal, group 

and com
m

unity-based channels of 
com

m
unication to strategically em

ploying 
traditional, m

odern and m
ainstream

 m
edia 

vehicles to reach large and diverse groups 
of people. Center has expertise in design, 
im

plem
entation, and evaluation of strategic 

com
m

unication, including developm
ent of 

cam
paigns, m

aterials, and special events. 

It also has unparalleled experience in 
advocacy and com

m
unity m

obilization, and 
an extensive outreach, w

ith w
ell-entrenched 

and large netw
orks of faith-based leaders, 

journalists, com
m

unication activists and 
com

m
unity-based w

orkers. Besides leading 
strategic m

edia and com
m

unication 

interventions in Pakistan, Center w
orks in 

partnerships w
ith various global organizations 

and has im
plem

ented projects in Afghanistan, 
Jordan, and the Eastern M

editerranean 
Region.

As an organization that seeks to use 
com

m
unication for saving and im

proving 
lives, Center’s core areas of specialization 
include social and behavior change 
com

m
unication, advocacy and m

edia 
relations, know

ledge m
anagem

ent, capacity 
strengthening, and research and evaluation.

Social and Behavior Change 
Center w

orks through all available form
s of 

m
edia and has expertise in conceptualization, 

design, im
plem

entation, and evaluation of 
strategic com

m
unication interventions for 

brining positive social and behavioral change.

Capacity Strengthening
Center in Pakistan draw

s upon resources 
from

 its global netw
ork, in particular from

 
Johns H

opkins U
niversity, to conduct state 

of the art capacity strengthening initiatives 
in leadership in strategic com

m
unication, 

design and developm
ent of com

m
unication 

strategies, application of concepts, theories 
and research in com

m
unication program

m
ing, 

am
ong others.

Com
m

unication Research and 
Evaluation 
Center has unparalleled com

m
unication 

research and evaluation capabilities, 
including application of innovative data 
collection tools and analysis techniques. 
Center has expertise in form

ulation and 
im

plem
entation of form

ative research, 
pre-testing, exploratory studies and im

pact 
evaluation of com

m
unication related 

interventions.

Know
ledge M

anagem
ent 

Center develops advanced m
echanism

s 
and tim

e-tested tools to foster and 
sustain netw

orks, inform
ation system

s 
and databases. Center uses inform

ation 

and com
m

unication technologies and 
digitized platform

s for synthesis of 
available inform

ation and accum
ulation 

of know
ledge for im

proving policies, 
program

s, services and practices. 

Advocacy and M
edia Relations

Center w
orks closely w

ith policym
akers 

and civil society organizations to bring 
critical developm

ent topics to the top of 
political agenda and to garner consensus 
for high im

pact initiatives. Center specializes 
in design and im

plem
entation of m

edia 
advocacy initiatives for connecting citizens 
w

ith the policym
akers through using 

m
ainstream

 print, broadcast and digital 
m

edia as forum
s for engagem

ent.

CenteR At 
A glAnCe
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pioneeRing enteRtAinment-
eduCAtion in pAkistAn

This year’s annual 
report highlights 
Center’s contribution 
in establishing and 
institutionalizing 
Entertainm

ent-
Education in Pakistan, 
both in academ

ia and 
in industry, through a 
range of initiatives. 

EE w
as extended to puppetry, song, and film

. 
The year 2011 w

as a w
atershed m

om
ent for 

EE in Pakistan w
ith the release of blockbuster 

feature film
 Bol. The film

 Bol not only brought 
the issues of w

om
en em

pow
erm

ent and 
gender apathy into the m

ainstream
 m

edia 
and at the helm

 of decision m
aking but also 

contributed tow
ards pro-w

om
en legislations 

of the tim
e. The film

 also set a num
ber of 

records of popularity and business at the 
box offi

ce. The film
 is also believed to have 

helped revive the depleting cinem
a industry 

of Pakistan. EE has since been integrated into 
every m

ajor project of Center and applied in 
other form

s of m
edia, i.e. anim

ation, theatre 
and radio.

In 2014, Center em
barked upon a 

challenging initiative together w
ith its lead 

partner, Palladium
 Pakistan, nam

ely the 
Em

pow
erm

ent, Voice and Accountability 
for Better H

ealth and N
utrition (EVA), w

ith 
the funding from

 the D
epartm

ent for 
International D

evelopm
ent (D

FID
). Confronted 

w
ith lim

ited resources and increasingly 
saturated entertainm

ent m
edia industry in 

Pakistan, Center designed and im
plem

ented 
a tw

o-pronged strategy to produce m
edia 

content through an innovative financing 
m

odel as w
ell as institutionalize EE in 

academ
ia in Pakistan for long-term

 gains. As 
a result, the dram

a serials Sam
m

i on H
um

 
TV and M

ujhay Jeenay D
ou (Let M

e Live) on 
U

rdu1 w
ere produced and broadcasted in 

2017. Side-by-side, a course curriculum
 on EE 

w
as developed and inducted in eight leading 

higher-education institutions all across 
Pakistan. 

Curriculum
 developm

ent on EE, the first of its 
kind initiative anyw

here in the w
orld, started 

w
ith a scoping study in w

hich 11 higher-
education institutions w

ere consulted for their 
readiness and need for incorporating EE as 
one of the courses in their m

edia program
s. 

The inputs w
ere incorporated in designing 

the firstever university curriculum
 on EE and 

holding a design w
orkshop for participating 

institutions. In total, eight institutions 
participated in the w

orkshop and w
ent 

through the draft curriculum
 for revisions and 

its finalization. The w
orkshop also helped the 

educators in fam
iliarizing w

ith the subject and 
later inducting the sam

e in their respective 
institutions. By year-end, the EE course 
is institutionalized into curricula of eight 

Based on evidence and inform
ed by social 

and behavior change (SBC) theories, 
Entertainm

ent-Education (EE) is purposeful 
use of entertainm

ent m
edia to educate 

view
ers about certain social issues. 

The art and strategy of EE w
as first introduced 

in Pakistan by Johns H
opkins Center for 

Com
m

unication Program
s (CCP) in 1991 

w
ith the m

ini-television dram
a serial Aahat 

(Approaching Sound) on Pakistan Television 
(PTV). W

ritten by H
aseena M

oin and directed 
by Sahira Kazm

i, the serial introduced Sania 
Saeed, w

ho w
as to becom

e one of the m
ost 

established television artists of Pakistan, 
and Salm

an Ahm
ad of a fam

ous m
usic band 

Junoon, w
ho later served as U

nited N
ations 

(U
N

) G
oodw

ill Am
bassador. The dram

a 
for the first tim

e dealt w
ith the sensitive 

issue of fam
ily planning and interspousal 

com
m

unication on the national m
edia. In 

1993, CCP further cem
ented its position as 

the pioneer in EE in Pakistan w
ith another 

thirteen-episode hit dram
a serial Nijaat 

(D
eliverance), also aired on PTV. Nijaat w

as 
w

ritten by Asghar N
adeem

 Syed and directed 
by Sahira Kazm

i. The dram
a em

phasized on 
fam

ily planning and com
m

unity reform
s and 

reflected different shades of w
om

en lives 
in urban and rural Pakistan. Both the dram

a 
serials Aahat and Nijat w

ere instrum
ental in 

the uptake of fam
ily planning practices and 

services at the turn of the tw
enty-first century. 

An independent evaluation of the dram
a serial 

Aahat show
ed a 10 percentage points increase 

in acceptance of fam
ily planning and 12%

 in 
action to space children am

ong its view
ers.

W
ith telefilm

 Ek Hi Raasta (The O
nly W

ay) in 
1995 on fam

ily planning and safe m
otherhood 

and the eight-episode dram
a serial

Kaisay Kahoon (H
ow

 Shall I Say It) in 2002 
on the im

portance of com
m

unication in 
fam

ilies and life planning for young adults, 
CCP kept the tradition alive. In 2008, CCP 
produced Angoori, another full-length dram

a 
serial, to reposition fam

ily planning as health 
and lifesaving intervention. The 13-episode 
dram

a series Paim
an (Prom

ise), originally 
aired on PTV in 2008, w

as produced under a 
U

SAID
-funded Pakistan Initiative for M

others 
and N

ew
borns. W

ritten by N
oor ul H

uda 
Shah, each episode of Paim

an w
as based on 

a distinct real-life health issue of m
others 

and new
borns in Pakistan. Through Pakistan 

Initiative for M
others and N

ew
borns, the art of 
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higher-education institutions and taught 
to m

ore than 500 students of m
edia and 

com
m

unication studies in Karachi, Lahore, 
Raw

alpindi and Islam
abad.

The challenges posed by saturated m
edia 

and lim
ited resources, in parallel, w

ere also 
addressed through devising a seed-funding 
and coaching program

 for scriptw
riter and 

screenw
riters of Pakistan. In 2015, Center 

m
ade a national call to producers, w

riters 
and television channels to subm

it their 
dram

a concepts on a broad them
e of m

other 
and child health w

ith a possibility of seed 
funding for production and broadcast. M

ore 
than 50 concepts w

ere received from
 w

hich 
10 concepts w

ere selected and their w
riters 

invited to a Scriptw
riters’  W

orkshop. O
ver a 

period of tw
o w

eeks, each concept w
as given 

treatm
ent in lines w

ith the EE approach. The 
dram

a serial Sam
m

i and M
ujhay Jeenay D

ou 
w

ere conceived in the w
orkshop and later 

provided w
ith seed-funds for their production 

and broadcast.

Released in 2017, the dram
a serial Sam

m
i 

focused on w
om

en’s issues in Pakistan and 
had a star-studded cast w

ith M
aw

ra H
ocane. 

O
ther cast included Adnan Siddiqui, Sam

an 
Ansari, Sania Saeed, Ahad Raza M

ir and Bilal 
Khan. D

irected by Saife H
assan and w

ritten 
by N

oor ul H
uda Shah, Sam

m
i becam

e the 
m

ost popular dram
a during its telecast. O

n 
average, m

ore than three m
illion people 

w
atched each episode and the dram

a itself 
generated m

ore than 60 pieces of reporting 
in m

ainstream
 m

edia. The 22-episode dram
a 

serial M
ujhay Jeenay D

ou w
as coproduced 

w
ith Angelic Film

s and focused on the issue 
of child m

arriage. D
irected by Angeline M

alik, 
the cast of dram

a included H
ania Aam

ir, G
ohar 

Rasheed, N
adia Jam

il and Sarm
ad Khoosat.

In 2018, Center plans to organize the first 
national EE Conference bringing together 
academ

icians, activists and practitioners on 
one platform

. M
ore universities are expected 

to integrate EE course in their program
s on 

m
edia and com

m
unication studies. In 2018, 

the dram
a serial Sam

m
i w

ill be translated 
into three languages, nam

ely Sindhi, Sariki 
and Pashto, and re-broadcasted on regional 
television channels. Center also plans to take 
the lessons from

 its pioneering experience 
in instituting EE in Pakistan to international 
forum

s in 2018 and beyond.
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M
oham

m
ad Shahjahan is the 

founder D
irector and Chief Executive 

O
ffi

cer of Bangladesh Center for 
Com

m
unication Program

s. As 
a regional pioneer in strategic 
com

m
unication, he has developed 

the Center in Bangladesh to be 
a self-sustaining and one-stop 
com

m
unication service organization 

since it took over from
 the 

Bangladesh’s country offi
ce of Johns 

H
opkins Bloom

berg School of Public 
H

ealth/Center for Com
m

unication 
Program

s in 1996. H
e is a M

em
ber 

of the N
ational Population Council 

headed by the Prim
e M

inister of 
Bangladesh, and an active m

em
ber of 

the N
ational Inform

ation Education 
and Com

m
unication Technical 

Com
m

ittee of the M
inistry of H

ealth 
and Fam

ily W
elfare, G

overnm
ent of 

Bangladesh.

D
r. Benjam

in Lozare is a leading 
international figure in research, 
teaching and practice in developm

ent 
com

m
unication. H

e is the form
er 

D
irector for Training and Capacity 

Building at CCP and teaches strategic 
com

m
unication at the Johns H

opkins 
U

niversity. Before joining Johns 
H

opkins U
niversity, he served as D

ean 
of the College of Arts and Sciences 
at the H

ealth Sciences Cam
pus of 

the U
niversity of the Philippines, 

as the first D
irector-G

eneral of the 
Philippine Inform

ation Agency, and as 
D

eputy Secretary-G
eneral of the Asian 

M
ass Com

m
unication Research and 

Inform
ation Centre Foundation. H

e 
has consulted w

ith U
N

 agencies, such 
as the W

orld H
ealth O

rganization, 
the Econom

ic Com
m

ission for Asia 
and the Far East, and U

nited N
ations 

Population Fund (U
N

FPA). D
r. Lozare 

has also advised various Pakistani 
partner organizations on health 
com

m
unication issues, including 

the m
inistries of Population W

elfare 
and H

ealth, as w
ell as U

N
FPA and 

U
SAID. H

e w
as an Eisenhow

er Fellow
 

and recipient of the first N
ew

sw
eek 

International Com
m

unication 
G

rant. H
e has a Ph.D. in M

ass 
Com

m
unications from

 the U
niversity 

of W
isconsin, U

SA. 

Shoaib M
ansoor is one of the m

ost 
influential and renow

ned figures in 
film

 and television in South Asia. H
e is 

internationally know
n for directing a 

series of sem
inal television dram

as, 
including the classic Ankahi (1982), 
com

edy series Fifty-Fifty (1980), and 
the m

ilitary fiction series, Alpha Bravo 
Charlie (1998). H

is w
ork in m

usic has 
also received critical acclaim

; he w
rote 

songs, notably for Vital Signs band in 
the 1990s and contributed tow

ards 
introducing the band nationw

ide. 
H

e transitioned from
 television to 

film
 direction during the last decade, 

directing m
ajor film

s from
 Pakistan, 

including the highly acclaim
ed and 

com
m

ercially successful Khuda Kay 
Liye (2007) and Bol (2011). The latter 
w

as produced by CCP. H
is m

ost recent 
film

, Verna, w
as released in 2017. 

Shoaib M
ansoor’s film

s are credited 
w

ith reviving cinem
a in Pakistan. H

e 
has w

on m
any aw

ards for his w
ork, 

including the national civil aw
ard 

of Pakistan, Sitara-e-Im
tiaz from

 the 
President of Pakistan in 2007. 

Basil Safi is an international expert 
in designing and im

plem
enting public 

health and integrated com
m

unication 
program

s. H
e is currently leading the 

‘Engaged Cornell’ initiative of the 
Cornell U

niversity as its Executive 
D

irector, prom
oting innovation 

in com
m

unity-engaged and real 
w

orld learning, and m
aking those 

practices the hallm
ark of the Cornell 

undergraduate experience. Before 
joining Cornell, he w

as Team
 Leader 

and D
irector of Field Program

s for 
CCP’s Know

ledge for H
ealth Project. 

H
e has w

orked in different countries, 
including Azerbaijan, Bangladesh, 
Barbados, Bolivia, Egypt, India, 
Indonesia, Jordan, Kenya, Lebanon, 
Pakistan, Panam

a, Tajikistan, Tanzania, 
South Sudan, U

ganda, and the U
nited 

States. 

Shana Yansen is a strategic 
com

m
unication specialist and a 

public health expert w
ith 20 years of 

leadership experience in Asia, Latin 
Am

erica, Africa and the U
nited States. 

Currently w
orking for the H

arvard 
G

lobal H
ealth Institute (H

G
H

I), 
she is responsible for designing 
and im

plem
enting a global health 

security and pandem
ic preparedness 

program
s, including the recently 

launched G
lobal M

onitoring of 
D

isease O
utbreak Preparedness 

project. Prior to H
G

H
I, she has w

orked 
for eight years at the Johns H

opkins 
Bloom

berg School of Public H
ealth 

Center for Com
m

unication Program
s 

m
anaging public health program

s 
across South Asia (India, Bangladesh, 
Pakistan). Along w

ith Basil Safi, M
s. 

Yansen co-directed CCP’s Avian and 
Pandem

ic Influenza Program
. She has 

M
asters in H

ealth Science from
 the 

Johns H
opkins Bloom

berg School 
of Public H

ealth w
ith a Certificate in 

H
ealth Com

m
unication. She earned 

a BA w
ith H

onors from
 Stanford 

U
niversity in the Social Sciences and 

has also served in the U
S Peace Corps 

in H
onduras as a m

aternal and child 
health specialist.

Board of G
overnors 

Center has a seven-
m

em
ber Executive 

Council, w
hich is 

headed by a President. 
In addition to the 
Executive Council, 
Center has a five-
m

em
ber Board of 

G
overnors, w

hich 
perform

s an advisory 
role and is assisted by 
the President as its 
Secretary. A fulltim

e 
paid Executive D

irector 
heads operations and 
the regular staff.
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Fayyaz Ahm
ad Khan is a veteran 

com
m

unication professional w
ith over 

20 years of strong com
m

unication 
experience. H

e excels at designing 
and im

plem
enting leadership, 

behavior change, advocacy and 
com

m
unity m

obilization strategies 
w

ith a range of public and private 
sector partners; developing 
strategically targeted m

ulti-
m

edia entertainm
ent-education 

program
s; and leading capacity-

building initiatives in m
edia and 

com
m

unication. M
r. Khan has w

orked 
w

ith Johns H
opkins U

niversity’s 
Center for Com

m
unication Program

s 
since 2001. Currently, he is serving 
as the Senior Regional Technical 
Advisor for South Asia and providing 
backstopping to country operations in 
Pakistan and Egypt. 

D
r. Atif Ikram

 Butt is social and 
behavior change specialist w

ith nearly 
20 years of leadership experience. 
H

e has expertise in use of all form
s 

of m
edia, com

m
unication research, 

partnership building, know
ledge 

m
anagem

ent and advocacy, 
especially in application of theory 
and use of evidence in practice of 
developm

ent com
m

unication. H
e has 

conceptualized and im
plem

ented 
som

e of the pioneering initiatives by 
successfully using inform

ation and 
com

m
unication technologies for 

achieving developm
ent goals. H

e also 
spearheaded establishm

ent of tw
o 

national alliances, nam
ely Population 

Association of Pakistan and the W
hite 

Ribbon Alliance Pakistan. H
e has 

successfully m
odeled engagem

ent 
w

ith religious leaders, application of 
rights-based approach to journalism

 
and introduction of entertainm

ent-
education in academ

ia. H
e has a 

doctorate degree in International 
D

evelopm
ent Studies from

 Ruhr 
U

niversity Bochum
, G

erm
any and 

M
asters degree in public policy 

from
 Erfurt U

niversity G
erm

any. H
is 

doctoral research is focused on the 
concept of ideation and its influence 
on policym

aking.

President
Executive D

irector
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ongoing 
pRogRAms

Funded by the U
nited States Agency for 

International D
evelopm

ent (U
SAID

), and 
prim

ed by CCP, the H
ealth Com

m
unication 

Com
ponent (H

CC) of the M
aternal and Child 

H
ealth (M

CH
) Program

 is being im
plem

ented 
in 15 focus districts of Sindh. The H

CC is 
designed to provide leadership and strategic 
cohesion to the various com

m
unication 

activities under the M
CH

 Program
. In 2017, 

the four-year project entered into its last year 
of im

plem
entation. D

uring this year, Center 
together w

ith CCP im
plem

ented a range 
of activities to reintroduce the blockbuster 
feature film

 Bol to young people in Pakistan. A 
toolkit w

as developed in this respect to allow
 

people to create screening events and spark 
dialogue and action for reproductive health 
and gender equality in Pakistan. In addition, 
screenings w

ere held in 06 higher-education 
institutions in Karachi, Lahore and Raw

alpindi/
Islam

abad. A social m
edia cam

paign w
as also 

launched to initiate discussion on the role of 
youth and m

edia in raising voices for social 
issues and in fostering change.

O
ne of the landm

ark activities in 2017 w
as 

the production and broadcast of a prem
ier 

entertainm
ent-education dram

a serial Sam
m

i 
on H

um
 TV. The dram

a w
as produced under a 

tripartite arrangem
ent w

ith the D
FID

-funded 
Em

pow
erm

ent Voice and Accountability (EVA) 
project, U

SAID
-funded H

ealth Com
m

unication 
Com

ponent and H
um

 TV’s sister concern 
M

D
 Productions. The purpose of the dram

a 

serial w
as to inspire individuals, fam

ilies 
and com

m
unities to advocate for their ow

n 
health and support positive health and fam

ily 
planning practices.

As a follow
 up to the trainings held for 

journalists across Sindh, Center has developed 
a w

eb-based platform
 for the English and 

U
rdu tutorials on health reporting and 

upgraded it to a Learning M
anagem

ent 
System

 (LearnD
ash ®). 1 The platform

 w
ith 

English and U
rdu tutorials is now

 live on 
Center’s w

ebsite and being accessed by 
journalists across the country. Center, in 2017, 
com

pleted piloting im
plem

entation of an 
innovative Com

m
unity D

ialogue Toolkit aim
ed 

at inspiring discussion on deep-seated cultural 
and social issues, norm

s and values hindering 
the advancem

ent of m
aternal and child 

health. The toolkit consists of video profiles of 
com

m
unity case studies of w

om
en and m

en 
along w

ith a guidebook on various them
es, 

i.e. early m
arriages, birth spacing, self-esteem

, 
girls’ education, w

om
en’s m

obility and health, 
son preference and social change agents. A 
scale-up strategy w

ill be developed based on 
the results and lessons learned from

 this pilot 
intervention.
 The H

CC w
ill close in the first quarter of 2018 

w
ith a focus on docum

enting, show
casing and 

institutionalizing its successes and lessons 
learned. 

Em
pow

erm
ent, Voice and Accountability for 

Better H
ealth and N

utrition (EVA) is a five-
year program

m
e funded by D

FID
 under the 

Provincial H
ealth and N

utrition Program
m

e 
(PH

N
P). It is being im

plem
ented through a 

consortium
 com

prising of Palladium
 Pakistan 

(Lead partner) and Center. EVA em
phasizes 

on the ‘dem
and’ for Reproductive, M

aternal, 
N

ew
born and Child H

eath (RM
N

CH
) and 

nutrition services by focusing on: enhancing 
the understanding of com

m
unities’ health 

rights, entitlem
ents and engagem

ent in 
m

onitoring the planning and delivery of 
services; and organizing com

m
unities at a 

local, provincial and national levels to bring 
the desired policy changes.

This year, in partnership w
ith CEJ-IBA 

Karachi, Center organized a rights-based 
health-reporting w

orkshop for its Journalists’ 
N

etw
ork, particularly for w

om
en and m

inority 
journalists. The w

orkshop involved a series of 
peer-to-peer trainings and presentations for 
m

em
bers of the local m

edia group. A total of 
nine district-level trainings w

ere held in w
hich 

130 journalists participated. Furtherm
ore in 

2017, an increase of 22.9%
 in health reporting 

w
as recorded in the m

ainstream
 new

s 
m

edia. And overall, an increase of 200%
 has 

been recorded in health reporting since the 
baseline established in 2015,w

hich w
as before 

the launch of the journalist com
ponent. In 

addition to this, Center continued recognizing 
journalists by organizing the second 
Excellence Aw

ard in Journalism
 in partnership 

w
ith CEJ-IBA. The Aw

ard w
as given in four 

categories under three broad them
es.

 Another highlight of 2017 w
as airing of the 

tw
o dram

a serials, ‘Sam
m

i’ and ‘M
ujhay Jeenay 

D
ou’ developed under the Scriptw

riter/
Screenw

riter Initiative (SSI). This year, Center 

also built an academ
ic netw

ork across 
Pakistan and developed a first of its kind 
curriculum

 on Entertainm
ent-Education. 

A w
orkshop w

as organized for the faculty 
m

em
bers of the eight participating institutes 

to introduce them
 to the curriculum

 
and train them

 in the art and strategy of 
entertainm

ent-education. This ensued a 
process of supporting academ

ic institutions to 
institutionalize the curriculum

, w
hich included 

seven guest lectures, three w
orkshops for 

students and a panel discussion. In addition to 
this, a debrief w

orkshop w
as also held to take 

stock of the lessons learned. As of D
ecem

ber 
2017, Entertainm

ent-Education Curriculum
 

w
as successfully piloted in the eight 

participating institutes and introduced to a 
total of 525 students. The Religious Leaders’ 
N

etw
ork rem

ained vibrant throughout the 
year. It involved planning for the N

ational 
Convention, continued engagem

ent w
ith the 

Central and, D
istrict Councils and a second 

round of Friday serm
ons on health rights 

and entitlem
ents of m

others. A total of 349 
religious leaders participated in nine district-
level m

eetings and 336 Friday serm
ons w

ere 
conducted w

ith an estim
ated reach of 150,000 

congregants in the focus districts of Punjab 
and KPK.
 In 2018, Center together w

ith Palladium
 

Pakistan, w
ill prim

arily focus on consolidating 
the successes of the past four years through 
sustainability, institutionalization and public 
ow

nership of the various initiatives taken 
under EVA. Som

e of the activities planned in 
2018 are: religious decree against the practice 
of early bathing of new

borns for the recitation 
of prayer; health bulletins on prim

etim
e new

s; 
first national Conference on Entertainm

ent-
Education and continuation of the Excellence 
in Journalism

 Aw
ard. 

The H
ealth 

Com
m

unication 
Com

ponent of 
M

aternal and Child 
H

ealth Program

Em
pow

erm
ent 

Voice and 
Accountability 
for Better H

ealth 
and N

utrition of 
Provincial H

ealth 
and N

utrition 
Program

m
e

1 http://ccp-pakistan.org.pk/courses/the-health-journalism
-tutorials/

Students of H
abib U

niversity Karachi and SZABIST U
niversity Islam

abad, at the screening of feature film
 ‘Bol’

Aw
ard holders of Excellence in Journalism

 Aw
ards 2017, w

ith 
chief guest M

r. Javed Jabbar (form
er Federal Inform

ation 
M

inister), M
r. Kam

al Siddiqui (CEJ D
irector), D

r. Fayaz 
Ahm

ed Khan (Team
 Leader EVA-BH

N
) and D

r. Atif Ikram
 Butt 

(Executive D
irector CCPP) - D

ecem
ber 20, 2017.

Participants of the Right Based H
ealth Reporting W

orkshop 
for W

om
en and M

inority Journalists, organized by Center in 
partnership w

ith CEJ-IBA Karachi. 
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Sukh Initiative is a five-year m
ulti-donor 

funded, fam
ily planning and reproductive 

health project, prim
ed by Am

an H
ealth 

Care Services and im
plem

ented through 
a consortium

 of local and international 
organizations. The project launched in 2013 
is im

plem
ented in a selected one m

illion 
underserved peri-urban population of the 
city of Karachi in Sindh. It is Pakistan’s first 
urban fam

ily planning project aim
ed at 

increasing m
odern contraceptive prevalence 

rate by 15 percentage points. Early in 2017 
w

hen the project w
as in its fourth year of 

im
plem

entation, Center w
as invited to join the 

project as its strategic com
m

unication partner 
to contribute tow

ards the overall program
 

objectives and to extend support for external 
com

m
unication activities.

After joining Sukh Initiative, Center revitalized 
the program

 branding by redesigning the 
logo, im

proving the tagline, and defining the 
standards in detail for presentation of project 
related content on various m

edia. For this 
purpose, a Branding and Styling G

uide w
as 

produced. Side-by-side, Center developed a 
photo bank consisting of relevant and high-
quality im

agery to support com
m

unication 
activities. Based on the rebranding, Center 
redesigned all essential program

m
atic 

docum
ents, i.e. annual reports and strategies 

of the project for external readership, and 
extended support to consortium

 partners in 
their various com

m
unication activities.

Center has designed and printed an 
inform

ation package for Sukh Initiative 
containing brochure, profiles of 
im

plem
entation partners and a factsheet 

depicting program
 related key facts and 

figures. Sim
ilarly, an advocacy kit has been 

produced that com
prises case studies and 

hum
an-interest stories from

 the field, as w
ell 

as a factsheet giving com
parison of project 

standing at baseline and m
idline. In addition, 

Center set the tone for bringing out quarterly 
new

sletters of the project by defining its 
structure, form

at and layout. 

O
ne of the key activities in 2017 w

as the 
production of a video docum

entary on Sukh 
Initiative, titled ‘Pakistan’s First U

rban Fam
ily 

Planning Project’. Center is also partnering 
w

ith M
edia Sciences D

epartm
ent of Shaheed 

Zulfikar Ali Bhutto Institute of Science and 
Technology (SZABIST) Karachi in giving 
hands-on training to students in developing 
im

pactful short videos on fam
ily planning 

based on the theory of positive deviance. As 
the lead partner for strategic com

m
unication, 

Center rendered services to establish a vibrant 
netw

ork of health reporters and journalists 
w

orking in Karachi in order to highlight 
reproductive health and fam

ily planning 
issues from

 urban perspective. 

Building on w
hat it has achieved in 2017, 

Center w
ill focus on carrying out a range of 

capacity strengthening activities in 2018, 
w

hich is the last year of the project. The 
aim

 w
ill be to m

ainstream
 project learning 

am
ongst broader com

m
unity of practitioners. 

Center w
ill also be taking the life-skills 

based education currently confined to 
selected schools in the project com

m
unities 

to a broader level in the form
 of a social 

m
edia cam

paign. Center, in partnership 
w

ith SZABIST, w
ill also be developing a 

graduate course on Leadership in Strategic 
Com

m
unication to m

ainstream
 social and 

behavior change com
m

unication in higher-
education institutions. 

Together w
ith its parent organization 

Johns H
opkins Center for Com

m
unication 

Program
s, Center initiated a global project for 

developing an Interpersonal Com
m

unication 
for Im

m
unization (IPC/I) Package for U

nited 
N

ations Children’s Fund (U
N

ICEF). The Package 
is intended to help im

prove vaccination 
acceptance and ensure that babies and 
children are im

m
unized according to the 

W
orld H

ealth O
rganization’s recom

m
ended 

schedule. The Package w
ill assist frontline 

w
orkers, i.e. vaccinators, to effectively use 

participatory com
m

unication m
ethods to 

address barriers to im
m

unization uptake, such 
as ensuring com

m
unity m

em
bers appreciate 

the benefits of im
m

unization, know
 w

hen 
and w

here to bring their children for tim
ely 

vaccinations, and understand how
 to m

anage 
vaccine’s side-effects. They w

ill also be better 
able to advocate w

ith com
m

unity and health 
system

 leaders to prevent stock-outs and 
expired vaccines, fund outreach services, and 
support tracking dropouts and children w

ho 
have m

issed their vaccination.

Based on the hum
an centered approach, 

Center carried out a range of design activities 
in 2017 for developing and designing the 
toolkit. In partnership w

ith the D
irectorate of 

H
ealth Services, a series of w

orkshops w
ere 

held w
ith vaccinators and their supervisors 

for the developm
ent of the toolkit. A 

consultative m
eeting w

as also held w
ith 

key partners w
orking on im

m
unization in 

Pakistan to introduce them
 to the toolkit and 

solicit their inputs. The participants discussed 
aspects of donor coordination, supportive 
supervision, recognition and training in 

relation to interpersonal com
m

unication 
for im

m
unization in Pakistan. A high-level 

m
eeting at the Federal Cell of the Expanded 

Program
m

e on Im
m

unization w
as also 

organized w
ith the relevant governm

ent 
counterparts to introduce participants to 
the global toolkit and to seek their inputs 
and insights w

ith respect to training and 
supportive supervision of frontline w

orkers.

D
esign activities also included innovative 

tools of Facility W
alkthroughs and Provider-

Client O
bservations to better understand 

the dynam
ics of provision of im

m
unization 

services to com
m

unities. A set of focus group 
and in-depth interview

s w
ere also conducted 

w
ith frontline w

orkers and program
 m

anagers.

The specific content and presentation of 
the IPC/I Package for the frontline w

orkers 
is now

 being determ
ined. The toolkit, once 

finalized in 2018, w
ill include a participants’ 

handbook and a facilitator’s guide to support 
its im

plem
entation for effective interpersonal 

com
m

unication, better understanding of 
im

m
unization concepts, effectively reaching 

out to the com
m

unity, and other topics. 
The toolkit w

ill also feature a ‘com
m

unity 
recognition system

’ - a step-by-step process 
for setting up low

-cost m
ethods for frontline 

w
orkers to recognize each other, individuals, 

and com
m

unities for their contributions to 
im

m
unizing children. In addition, the toolkit 

w
ill also contain checklists, visual aids, and 

anim
ated videos. O

nce developed, the toolkit 
w

ill be piloted in selected countries before 
being globally launched.

Sukh Initiative’s 
Strategic 
Com

m
unication 

for U
ptake in 

Fam
ily Planning 

Services and 
Practices in Karachi

Interpersonal 
Com

m
unication 

for Im
m

unization 
Package (IPC/I)
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In 2017, Center initiated a challenging 
project under the Am

plify Change grant 
w

ith the m
ain objective of creating favorable 

conditions for legislative reform
s and 

im
plem

entation against the practice of child 
m

arriage in Pakistan. The project is based 
on a concerted advocacy strategy aim

ed 
at creating recognition of child m

arriage 
as an issue, providing policy solutions and 
m

obilizing political support for a stronger 
legislation. The advocacy cam

paign has 
participation from

 both state and civil society 
and uses both m

ainstream
 traditional and 

new
 m

edia advocating legislative reform
s and 

its im
plem

entation. The project is also aim
ed 

at giving a counter narrative to prevailing 
religious, cultural and social acceptance of 
the child m

arriage practice in Pakistan. The 
scope of the cam

paign is both national and 
provincial.

In the first six m
onths of im

plem
entation 

in 2017, the project focused on producing 
supportive evidence and policy proposals, 
engaging new

s m
edia for creating dem

and 

and generating supportive discourse am
ong 

religious circles. The project held a national 
consultation w

ith journalists from
 across 

Pakistan that resulted in publication of eight 
stories in print and electronic m

edia. Another 
key success is the form

ation of a caucus of 
civil society organization w

ith the objective 
of sharing lessons and supporting advocacy 
efforts to end child m

arriage in Pakistan. The 
project is also carrying out discourse analysis 
to identify and engage political cham

pions to 
take up the issue in the helm

 of affairs. 

In the latter half of the project, an advocacy 
toolkit, containing a policy brief, a background 
paper and a factsheet, w

ill be finalized and 
dissem

inated am
ong religious leaders, 

journalists and politicians to orient them
 on 

the issue and solicit their support through a 
national level advocacy m

oot. A cam
paign 

on social m
edia is also planned to generate 

supportive discourse am
ong young people 

and to create m
om

entum
 in support of policy 

form
ulation and its enforcem

ent in Pakistan.

Center, in 2017, designed a com
prehensive 

Com
m

unication for D
evelopm

ent (C4D
) 

Strategy for U
N

ICEF to change norm
s and 

behaviors to end physical violence against 
children in Jordan. Part of the assignm

ent 
also included carrying out situational analysis, 
conducting a m

apping study of potential 
partners and opportunities to im

plem
ent 

the C4D
 Strategy and designing and 

im
plem

enting C4D
 capacity developm

ent 
training m

odule for U
N

ICEF’s partner 
organizations in Jordan. The process of 
strategy developm

ent started in M
ay 2017 

w
ith review

 of literature, capacity assessm
ent 

and consultations in w
hich m

ore than 
20 potential partner organizations w

ere 
approached. In July, a high-level roundtable 

m
eeting w

as held w
ith key stakeholders to 

present the broad contours of the Strategy 
as inter-sectoral and for soliciting their 
inputs on the m

ain objective of the Strategy. 
A w

orkshop w
as also held on C4D

 for the 
partner organizations in w

hich violence 
against children in Jordan w

as taken up as a 
case study. A validation m

eeting and action 
planning took place in the m

onth of O
ctober 

w
hile supporting m

aterial and tools w
ere 

developed in N
ovem

ber. The Strategy w
as 

finalized in D
ecem

ber 2017 to initially cover a 
three-year period. This is the first national and 
inter-sectoral strategy for U

N
ICEF anyw

here 
in the w

orld to address the issue of violence 
against children from

 its underlying causes.

Prom
oting 

Legislation, 
Prom

pting 
Action to End 
Child M

arriage in 
Pakistan

A Com
prehensive 

Three-Year C4D
 

Strategy on 
Violence Against 
Children in Jordan

initiAtives 
Completed

In acknow
ledgem

ent of the cam
paign on 

seasonal influenza designed by Center in 
2016 for the W

orld H
ealth O

rganization 
(W

H
O

)’s Regional H
eadquarters of Eastern 

M
editerranean Region, it w

as aw
arded 

another project in 2017 to design and develop 
Advocacy Cam

paign on O
ral Cholera Vaccine. 

Cholera is a global public health problem
 and 

it m
ainly affects the poorest and the m

ost 
vulnerable populations w

ho live w
ithout 

access to safe w
ater and proper sanitation. 

Center, as part of this assignm
ent, designed 

and developed a range of advocacy m
aterial 

to support W
H

O
s prevention efforts against 

Cholera. The m
aterial included developm

ent 
of targeted m

essages to prom
ote availability, 

accessibility, characteristics and benefits of 
the oral cholera vaccine. A policy brief on O

ral 
Cholera Vaccine w

as developed to highlight 
the available evidence on short/long-term

 
effi

cacy and im
pact. In addition, brochures, 

posters, short video, and other prom
otional 

giveaw
ay m

aterials w
ere developed on 

cholera and oral cholera vaccine.

D
evelopm

ent of 
Advocacy M

aterial 
on O

ral Cholera 
Vaccine 
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pARtneRships

Center, in partnership w
ith the Center for 

Excellence in Journalism
 based at the Institute 

of Business Adm
inistration, Karachi, launched 

an annual aw
ard for journalists in Pakistan 

w
ith an aim

 to prom
ote and recognize 

specialized reporting, especially health 
reporting. The year 2016 w

as the inaugural 
year of the aw

ard. The aw
ard enshrines 

principles of independence, originality, 
im

partiality and accountability in journalism
. 

In 2017, the aw
ard entered into its second year 

and garnered support from
 w

ider civil society 
organizations. The ‘Sukh Initiative’ sponsored 

one of the categories on “W
om

en Rights, 
w

ith focus on reproductive health and fam
ily 

planning” – that further broadened the scope 
of the Aw

ard from
 its inaugural year. This year, 

a total of 185 subm
issions from

 across the 
country w

ere received against the them
es of 

Child Rights, H
ealth Rights and W

om
en Rights, 

and a total of 12 journalists received the aw
ard 

under the categories of m
ainstream

 broadcast 
for television and radio; m

ainstream
 print and 

online in English language; m
ainstream

 print 
and online for U

rdu language and D
istrict 

Correspondence.

Center inked institutional cooperation 
agreem

ents w
ith the Fatim

a Jinnah 
W

om
en U

niversity, Raw
alpindi, and 

Kinnaird College, Lahore, for prom
oting 

developm
ent com

m
unication, specifically 

the art and strategy of entertainm
ent-

education in Pakistan. The M
em

orandum
 of 

U
nderstandings w

ere signed w
ith the tw

o 
institutions in sm

all cerem
onies held on 

M
arch 29 and N

ovem
ber 3, respectively. As 

part of the understanding, Center w
ill extend 

its technical cooperation in areas of teaching, 
research, and capacity strengthening 
tow

ards prom
oting the discipline of 

developm
ent com

m
unication. In particular, 

the partnership w
ill focus on m

ainstream
ing 

and institutionalizing the art and strategy of 
entertainm

ent-education in academ
ia.

Center joined hands w
ith the N

ational 
D

isaster M
anagem

ent Authority (N
D

M
A) 

as its strategic com
m

unication partner on 
April 26, 2017 by signing a M

em
orandum

 of 
U

nderstanding. W
ith an objective to foster 

and expand netw
ork of cooperation betw

een 
the tw

o organizations, this M
oU

 dem
ands 

building m
utual understanding and providing 

assistance for establishing a support netw
ork 

w
ith a view

 to use strategic com
m

unication 
for disaster m

anagem
ent. O

n behalf of the 
Chairm

an, N
D

M
A, M

s. Raheela Saad, M
em

ber 
N

D
M

A, signed the M
em

orandum
 w

hile for 
Center, its Executive D

irector, D
r. Atif Ikram

 
Butt, signed it. The signing cerem

ony w
as held 

at the Prim
e M

inister Secretariat in Islam
abad.

Lab Azad – 
Excellence Aw

ard 
in Journalism

Partnerships w
ith 

Fatim
a Jinnah 

W
om

en U
niversity 

and Kinnaird 
College Lahore 

M
oU

 w
ith the 

N
ational D

isaster 
M

anagem
ent 

Authority

publiCAtions

The publication contains the m
ain set of findings and recom

m
endations 

based on a capacity assessm
ent conducted of journalists in Jordan in 

reporting on child protection issues. The capacity assessm
ent w

as conducted 
for U

N
ICEF Jordan to help guide their engagem

ent w
ith journalists and 

new
s m

edia for im
proved reporting on child protection issues. The findings 

from
 the assessm

ent show
 that a large section of journalists in Jordan either 

lack understanding of w
hat constitute as violence against children or their 

ow
n attitude tow

ards m
any of the child rights issues is, at best, ill-disposed. 

Journalists also lack essential skills for effective and ethical reporting on 
violence against children and m

any do not have capacity to undertake 
specialized journalism

. 

Center has developed a series of tutorials for journalists on effective health 
reporting. The tutorials are available both in English and U

rdu languages. 
Focusing on m

aternal and child health, tutorials cover a range of topics critical 
to effective health journalism

, including the use of data and evidence and 
digital m

edia. Catering to the requirem
ents of the w

orking journalists, the 
tutorials also include topics of storytelling and interview

 techniques, and 
adhering to ethics and concerns of gender and social exclusion.

The com
pendium

, for the first tim
e, contains a series of serm

ons on m
other 

and child health for three m
ajor religions together, i.e. Islam

, Christianity, and 
H

induism
. These serm

ons feature health topics to help religious com
m

unities 
prevent pregnancy-related m

ortality that is caused by delays in seeking tim
ely 

and appropriate healthcare.

Center, under the project EVA, is im
plem

enting a series of capacity 
strengthening activities for journalists to im

prove quality and coverage of 
health reporting in Pakistan. This is based on a Training N

eeds Assessm
ent of 

Journalists conducted at the start of the project, w
hich show

ed that health 
reporting on all m

edia platform
s across Pakistan w

as very low
. In order to 

substantiate these findings, Center has been conducting m
edia m

onitoring 
exercises since last three years. The M

edia M
onitoring Report is part of this 

series to allow
 com

parison w
ith analysis m

ade in years 2015 and 2016. 
These supplem

ents contain detailed analysis of health reporting in selected 
m

ainstream
 new

s m
edia of Pakistan. This year, like the previous ones, m

edia 
m

onitoring is carried out of health new
s for both print and broadcast m

edia. 

Journalistic 
Practices on 
Child Protection: 
Issues in Jordan

The H
ealth 

Journalism
 

Tutorials 

Com
pendium

 
of Serm

ons on 
M

other and 
Child H

ealth

M
edia 

M
onitoring 

Report 2017
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The dram
a serial ‘M

ujhay Jeenay D
ou’ is a 

joint production of Angelic Film
s and Center, 

under the EVA project. Produced in 2017, 
the 22-episode serial w

as released on U
rdu1 

channel on Septem
ber 11, 2017. The dram

a 
w

as broadcasted every M
onday from

 8 pm
 

to 9 pm
 and is scheduled to com

plete in 
early February 2018. The serial focuses on the 
m

ultiple social issues, prim
arily the issue of 

child m
arriage. D

irected by Angeline M
alik 

and w
ritten by Shahid N

izam
i, the dram

a 

has a star-studded cast, starring H
ania Am

ir, 
the lead actress of recently released and 
popular com

m
ercial film

 N
a-M

aloom
 Afraad 

2 and one of the m
ost established actors of 

contem
porary dram

as G
ohar Rasheed. The 

dram
a also features the com

eback of one of 
television’s m

ost revered actress N
adia Jam

il in 
the role of a Lady H

ealth W
orker. The actor-

turned director Sarm
ad Sultan Khosat also 

plays an interesting role.

The video docum
entary introduces the Sukh 

Initiative, w
hich is Pakistan’s first urban fam

ily 
project of Am

an H
ealth Care Services. The 

project is aim
ed at em

pow
ering fam

ilies 
to access contraception by increasing their 
fam

ily planning know
ledge, im

proving access 
to quality services and expanding the basket 
of choices. Launched in 2013, Sukh Initiative 
is being im

plem
ented in three districts of 

peri-urban Karachi and reaching out to nearly 
one m

illion people. The docum
entary features 

each of project’s m
ain com

ponents and 
highlights its system

s approach of providing 
a com

prehensive m
enu of synergistic 

interventions for increased uptake of fam
ily 

planning practices and services.

D
ram

a Serial –  
M

ujhay Jeenay 
D

ou 

Video 
D

ocum
entary – 

Pakistan’s First 
U

rban Fam
ily 

Planning Project
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Every effort has been m
ade to verify the accuracy of the inform

ation contained in
this docum

ent. All inform
ation w

as deem
ed to be correct as of D

ecem
ber 2017.

Nevertheless, Center for Com
m

unication Program
s Pakistan cannot accept 

responsibility of the consequences of its use for other purposes or in other contexts.

©
 Center for Com

m
unication Program

s Pakistan. All Rights Reserved.
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