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“U
sing com

m
unication to 

save and im
prove lives”

O
ur m

ission is to save lives, ensure 
basic hum

an rights and im
prove overall 

w
ellbeing through com

m
unication.
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CCP 
Johns H

opkins Center for Com
m

unication 
Program

s

CEN
TER 

Center for Com
m

unication Program
s 

Pakistan 

D
FID

 
D

epartm
ent for International D

evelopm
ent

EVA 
Em

pow
erm

ent Voice and Accountability for 
Better H

ealth and N
utrition

FATA 
Federally Adm

inistered Tribal Areas 

H
CC 

H
ealth Com

m
unication Com

ponent 

ICT 
Inform

ation and Com
m

unications 
Technology

JH
U

 
Johns H

opkins U
niversity

KP 
Khyber Pakhtunkhw

a

LEAD
 

Leadership for Environm
ent and 

D
evelopm

ent

LH
W

 
Lady H

ealth W
orker

M
CH

 
M

aternal and Child H
ealth

M
ICS 

M
ultiple Indicator Cluster Survey

M
N

CH
 

M
aternal, N

ew
born and Child H

ealth

M
oU

 
M

em
orandum

 of U
nderstanding 

M
W

RA 
M

arried W
om

en of Reproductive Age

N
CA 

N
ational College of Arts

N
G

O
 

N
ongovernm

ental O
rganization

PAIM
AN

 
Pakistan Initiative for M

others and 
N

ew
borns

RM
N

CH
 

Reproductive, M
aternal, N

ew
born, and 

Child H
ealth

SBCC 
Social and Behaviour Change 
Com

m
unication 

U
SAID

 
U

nited States Agency for International 
D

evelopm
ent

It gives m
e im

m
ense pleasure to w

rite 
this introductory m

essage for the 
2015 Annual report of the Center for 
Com

m
unication Program

s Pakistan. 
Since its inception in February 2011, 
it is a w

onderful feeling to see how
 

successful the Center has becom
e in such a short 

period of tim
e. I am

 proud to have been one of the 
founding m

em
bers of this novel social and behavior 

change com
m

unication Center in Pakistan. As a 
sister organization to the Johns H

opkins Center for 
Com

m
unication Program

s based in Baltim
ore, U

SA, the 
Center for Com

m
unication Program

s Pakistan partners 
closely w

ith its U
S-based colleagues across a range of 

national initiatives. In addition, the Center has expanded 
its operations beyond Pakistan to serve a diverse range of 
developm

ent com
m

unication assignm
ents ranging from

 
w

om
en em

pow
erm

ent and education, to hum
an rights. 

Through its strategic, evidence-based and innovative 
approaches, the Center is m

aking a visible im
pact in 

saving and im
proving lives. The Center has also proven 

to be learning organization that is adaptive to rapidly 
changing contexts to best m

eet the needs of its various 
stakeholders. 

In 2015, I am
 particularly pleased to see the Center’s 

com
m

itm
ent to fuel and leverage innovation at every 

level of its w
ork, from

 w
orking w

ith large m
edia groups 

to engaging w
ith local netw

orks, and cultivating 
staff developm

ent to expand its im
pact. These new

 
partnerships that are being forged w

ith governm
ent 

counterparts, civil society and private groups are the 
pathw

ay to the Center’s sustainability in the region. 
This has been a m

om
entous year for the Center that has 

show
n its ability to grow

 and m
aintain its com

petitiveness 
am

idst other com
m

unication professionals. The 
achievem

ents and m
om

entum
 set in m

otion this year w
ill 

positively influence health and social outcom
es for years 

to com
e. 

 Basil Safi
M

em
ber, Board of Governors

Abbreviations and Acronym
s

O
ur M

essage 
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Board of G
overnors

D
r. Benjam

in Lozare 
D

irector, Training and Capacity 
Strengthening, Johns H

opkins Center 
for Com

m
unications Program

s 

D
r. Lozare has 25 years of experience 

in research, teaching and practice in international and 
developm

ent com
m

unication. For the past 20 years, he 
has served as the D

irector of CCP’s Capacity Building 
U

nit. H
e holds a PhD

 in M
ass Com

m
unication from

 the 
U

niversity of W
isconsin. Besides his vast international 

experience, D
r. Lozare has advised various key Pakistani 

partner organizations on health com
m

unication issues, 
including the M

inistries of Population W
elfare and H

ealth, 
the U

nited N
ations Population Fund and the U

nited States 
Agency for International D

evelopm
ent.

Basil Safi 
Executive D

irector, Engaged Cornell 
Initiative, Cornell U

niversity 

W
ith nearly 15 years of international 

and dom
estic experience designing 

and im
plem

enting public health and integrated 
com

m
unication program

s. H
is areas of com

m
unication 

expertise include strategic com
m

unication design, m
ass 

m
edia and com

m
unity m

obilization planning, crisis/
risk com

m
unication, advocacy, harm

onization of diverse 
w

orking groups, ICT im
plem

entation, developing public-
private alliances and behavior change com

m
unication 

capacity building. M
r. Safi is currently leading ‘Engaged 

Cornel’ initiative of the Cornel U
niversity as the Executive 

D
irector and tasked w

ith prom
oting innovation in 

com
m

unity-engaged and real w
orld learning, and m

aking 
those practices the hallm

ark of the Cornell undergraduate 
experience.

Shoaib M
ansoor

Television and film
 director, producer, 

w
riter, lyricist and m

usic com
poser

M
r. M

ansoor is one of the m
ost 

influential and renow
ned figures in 

Pakistani film
 and arts circles. H

e is the director of the 
critically acclaim

ed feature film
s‘Khuda Kay Liya’and ‘Bol,’ 

w
hich have largely helped revived cinem

a industry in 
Pakistan. H

is film
 Bol w

as produced by the Center. The 
groundbreaking film

 spurred national and international 
discourse about gender equity, fam

ily planning and 
m

aternal health. W
hile the film

 aim
ed specifically at 

opinion leaders and policym
akers, it received critical and 

w
idespread acclaim

 in over a dozen countries across three 
continents. 

Sidney B. W
estley 

Com
m

unications Specialist, East W
est 

Center, U
niversity of H

aw
aii

M
s. W

estley has over 40 years 
of experience in the field of 

com
m

unication. She has also w
orked as a w

riter, editor, 
and publications director, including 22 years in East Africa. 
M

s. W
estley w

as conferred w
ith The Population Institute’s 

Annual G
lobal M

edia Aw
ard for Excellence in Population 

Reporting for Best Periodical in 1998 and the East-W
est 

Center’s M
akana Aw

ard for O
utstanding Achievem

ent 
in 1995.She is currently w

orking as a Com
m

unication 
Specialist at the East-W

est Center H
onolulu, H

aw
aii, U

SA.

Center at a G
lance 

O
ur Leadership

2.
1.Center for Com

m
unication Program

s Pakistan 
(hereafter Center) is a non-governm

ental 
organization w

hich has a rich heritage of 
nearly 30 years of dedicated w

ork experience 
in providing technical leadership in strategic 
social and behavior change com

m
unication 

design, program
m

ing, research, and capacity-
strengthening. Center’s syster organization 
is Johns H

opkins Center for Com
m

unication 
Program

s (CCP) based in Baltim
ore, U

nited 
States, w

hich is a global leader in health 
com

m
unication. Center is broader in scope and 

dedicated exclusively to the study and practice 
of developm

ent com
m

unicationin general.

Center w
as locally registered in 2011 under the 

Societies Act XXI of 1860 after the conclusion of 
a pioneering health project, Pakistan Initiative 
for M

others and N
ew

borns (PAIM
AN

), by the 
team

 of professionals w
orking for CCP. 

An independent local organization now
, Center 

draw
s on Johns H

opkins U
niversity’s (JH

U
) 

global resources through a M
em

orandum
 of 

U
nderstanding that allow

s it to w
ork jointly 

on m
utually agreed projects. The Advisory 

Board of Center has a good m
ix of national 

and international com
m

unication 
experts. Center, therefore, offers a 
unique opportunity to donors and 
partner organizations to w

ork w
ith a 

local N
G

O
 having global roots and 

expertise, but w
ithout paying any 

international overheads.

Center has a seven-m
em

ber Executive Council, w
hich is headed by a President. O

ther m
em

bers of 

the Executive Council include a Vice President, Secretary G
eneral, Joint Secretary, Treasurer, Legal 

Secretary and M
edia Secretary. A fulltim

e Executive D
irector heads the regular staff. In addition to 

the Executive Council, Center also has a Board of G
overnors, w

hich is assisted by the President as its 

Secretary. The Board provides oversight on all strategic issues. M
em

bers of the Board of G
overnors 

are distinguished national and international professionals w
hose nam

es com
m

and respect in their 

respective fields.
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Executive Council

Fayyaz Ahm
ad Khan is a long-tim

e 
com

m
unication professional w

ith over 
20 years of strong com

m
unication 

experience. H
e excels at designing and 

im
plem

enting leadership, behavior 
change, advocacy and com

m
unity 

m
obilization strategies w

ith a range of public and private 
sector partners, developing strategically targeted m

ulti-
m

edia entertainm
ent-education program

s and leading 
capacity-building activities in m

edia and com
m

unication. 
M

r. Khan has w
orked w

ith Johns H
opkins U

niversity’s 
Center for Com

m
unication Program

s since 2001, 
progressing from

 a consultant to his m
ost recent position 

as Country Representative. H
e is currently serving as Chief 

of Party for a m
ajor com

m
unications project in Egypt.

Shahzad Akbar Bajw
a is procurem

ent 
and logistics specialist based in Abuja, 
N

igeria w
here he has been w

orking 
w

ith John Snow
 Inc. since 2011. Before 

m
oving to Abuja, N

igeria, M
r. Bajw

a 
w

as w
orking as D

eputy D
irector 

Adm
inistration and Logistics on a U

SAID
-funded Pakistan 

Initiative for M
others and N

ew
borns, also w

ith John  
Snow

 Inc. 

M
uham

m
ad Shafiq is an entrepreneur 

running one of the leading m
ultipurpose 

m
edia houses of the country since 

2006. H
e started his professional career 

as a Com
m

ercial Artist from
 Karachi in 

m
edia advertisem

ent. H
e has w

orked 
w

ith several prom
inent m

edia advertising agencies as 
a Visualizer, Art D

irector and Creative D
irector. H

e has a 
degree in com

m
ercial art from

 the Karachi School of Art. 

Fatim
a Shahryar is an established 

com
m

unication professional. She 
started her career w

ith a U
SAID

-funded 
project Pakistan Initiative for M

others 
and N

ew
borns and since then has 

successfully led various com
m

unication 
initiatives, including publications; m

ass m
edia products; 

and organizing policy forum
s and m

eetings.

M
uham

m
ad Ihatsham

 Akram
 brings 

nearly 15 years of experience in the field 
of public health and developm

ent in 
Pakistan and has w

orked w
ith leading 

organizations, including N
ational 

M
aternal and N

ew
born and Child H

ealth 
Program

m
e and Lady H

ealth W
orkers Program

m
e at the 

provincial and federal levels of G
overnm

ent of Pakistan, 
N

ational Rural Support Program
m

e and Save the Children 
playing a critical role in scaling up of m

aternal, new
born 

and child health interventions through evidence 
generation, com

m
unication and policy advocacy. 

D
ina Khan has over ten years 

experience in designing and delivering 
developm

ent program
s on w

ide- 
ranging issues including non-form

al 
education, com

m
unity em

pow
erm

ent, 
and clim

ate change response. She has 
successfully m

anaged projects and program
s across 

Asia, including in Pakistan, India, Indonesia, and parts 
of Central and Southeast Asia. As part of the regional 
Clim

ate D
evelopm

ent Know
ledge N

etw
ork team

 based 
at LEAD

 Pakistan, D
ina leads the Indonesia Program

 that 
supports decision-m

akers in the design and delivery of 
clim

ate com
patible developm

ent policies and plans in 
partnership w

ith global experts and local partners. She 
holds an M

BA from
 the Institute of M

anagem
ent Sciences, 

Pakistan and a M
asters in H

um
an Resource M

anagem
ent 

from
 the U

niversity of D
urham

, U
K.

D
r. Atifa Shuaib is a Professor of 

Pathology w
ith nearly three decades 

of experience in teaching to m
edical 

graduates. She is also In-charge of 
H

em
atology Section of the Pathology 

D
epartm

ent at the Sheikh Zayed 
M

edical College, Rahim
 Yar Khan. She com

pleted her 
Bachelors of M

edicine and Surgery from
 Raw

alpindi 
M

edical College Raw
alpindi in 1985. She com

pleted her 
Residency in 1986 in G

ynecology& O
bstetrics from

 H
oly 

Fam
ily H

ospital Raw
alpindi. From

 1994 till 1998, D
r. Atifa 

com
pleted postgraduate courses in Clinical H

em
atology 

and in 1998 she com
pleted her Fellow

ship of the College 
of Physicians and Surgeons in the subject of clinical 
hem

atology. D
r. Atifa Shuaib lives in Islam

abad.

2. O
ur Leadership

O
ur Team

3.
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roles, health seeking behaviours, and m
aternal and child 

health issues. Center is also m
anaging a nationw

ide 
netw

ork of m
ore than 400 journalists, reporters and 

anchor persons from
 print and broadcast m

edia. 
Journalists from

 the netw
ork have been capacitated to 

report on developm
ent issues and are the key elem

ent of 
Center’s strategic advocacy m

edia efforts.

As an organization that seeks to use com
m

unication for 
saving and im

proving lives in Pakistan, Center specializes 
in social and behaviour change com

m
unication (SBCC), 

advocacy and m
edia relations, know

ledge m
anagem

ent, 
capacity strengthening, and research and evaluation.

Social and Behavior Change 
Com

m
unication

Center w
orks through all available form

s of m
edia and has 

expertise in conceptualization, design, im
plem

entation, 
and evaluation of strategic com

m
unication interventions. 

This includes cam
paign developm

ent, m
aterial design 

and special event m
anagem

ent.   

Capacity Strengthening

Center in Pakistan draw
s upon resources from

 its 
global netw

ork, in particular from
 Johns H

opkins 
U

niversity, to conduct state of the art training in 
interpersonal com

m
unication, design and developm

ent 
of com

m
unication strategies, application of concepts, 

theories and research to com
m

unication program
m

ing. 

Research and Evaluation 

Center has surpassed com
m

unication research and 
evaluation capabilities in Pakistan including application 
of innovation data collection and analysis techniques. 
W

e have expertise in quality pre-testing, assessm
ent and 

im
pact studies of com

m
unication related interventions. 

Know
ledge M

anagem
ent

Center develops advanced m
echanism

s and tim
e-tested 

tools to foster and sustain netw
orks, inform

ation system
s 

and databases. 

Advocacy and M
edia Relations

Center w
orks closely w

ith policym
akers and civil society 

organizations to bring critical developm
ent topics to the 

top of the political agenda and to garner consensus for 
high im

pact initiatives.

O
ur W

ork
4.Center has been w

orking w
ith public and private sector organizations including the M

inistry of 

Population W
elfare, U

nited N
ations Population Fund, the D

avid and Lucile Packard Foundation and 

m
ore recently w

ith the U
nited N

ations Children’s Fund, Johns H
opkins Bloom

berg School of Public 

H
ealth, International Foundation for Electoral System

s, O
xfam

 G
B and Palladium

 International.

Center focuses on the creation of tailor-m
ade 

interventions that variously use interpersonal, group 
and com

m
unity-based channels of com

m
unication to 

strategically em
ploy traditional, m

odern and m
ainstream

 
m

edia vehicles to reach large and diverse groups of 
people. Center has expertise in design, im

plem
entation, 

and evaluation of strategic com
m

unication, including 
developm

ent of cam
paigns, m

aterials, and special events. 
It also has unparalleled experience in advocacy and 
com

m
unity m

obilization cam
paigns in Pakistan, and an 

extensive outreach across the country, w
ith nationw

ide 

reach through w
ell-entrenched and com

m
unity-based 

netw
orks of religious leaders, journalists, com

m
unication 

activists and com
m

unity-based w
orkers.  

Center specializes in the use of indigenous 
com

m
unication channels and existing com

m
unity-based 

netw
orks. Center m

aintains one of the largest netw
orks of 

religious scholars in Pakistan, w
ith m

ore than 2,500 active 
m

em
bers of all sects, covering all provinces as w

ell as 
Federally Adm

inistered Tribal Areas (FATA). This netw
ork is 

an essential asset to Center and contributes to im
proving 

know
ledge and changing perceptions about gender 
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5.1 Com
pleted Projects

Social M
obilization and Com

m
unication 

Strategic Plan, M
inistry of Public H

ealth, 
Afghanistan

D
uration:  

1.5 Years
Coverage:  

All of Afghanistan, in the specific 
provinces of Kandahar, U

ruzgan, 
H

elm
and, Bam

yan and Badghis.
D

onor:  
U

N
ICEF Afghanistan

Focus:  
Reproductive, m

aternal, new
born 

and child health.

Center provided technical assistance to the M
inistry of 

Public H
ealth, Afghanistan though U

N
ICEF Afghanistan 

for developing the very first national social m
obilization 

and com
m

unication strategy for reproductive, m
aternal, 

neonatal and child health. The Strategy provides 
an overview

 of know
ledge, attitudes and practices 

of all relevant stakeholders through identifying, 
analyzing and segm

enting audiences 
and participants. The Strategy includes 
provincial com

m
unication action plans 

for five provinces, nam
ely Kandahar, 

U
ruzgan, H

elm
and, Bam

yan and Badghis.
As part of the assignm

ent, Center also 
conducted a com

prehensive analysis 
of the M

edia Landscape in Afghanistan 
providing inform

ation on available local 
and traditional m

eans of com
m

unication 
as w

ell as m
ass m

edia choices. It also 
provides inform

ation on m
ajor m

edia 
players in Afghanistan and opportunities 
for potential partnerships to prom

ote 
m

other and child health.

Com
pleted in 2015, this behavioral and 

social change com
m

unication strategy 
w

ill form
 a fundam

ental building block 
to support com

m
unities in positive 

change for im
proving m

other and child 
health outcom

es. O
n the supply side, the 

Strategy w
ill help creating dem

and for and 

sustained use of available health services. The Strategy 
w

ill also help in bringing coherence to various projects 
and program

s of M
inistry of Public H

ealth in m
essage 

delivery and m
aterial developm

ent and use of m
edia for 

im
proving reproductive, m

aternal, new
born, and child 

health situation in the country. 

The recently published Afghanistan M
ortality Survey 2010 

and M
ICS 2010 - 2011 show

 that the health situation in 
Afghanistan has im

proved considerably in the last few
 

years. The 2010 Afghanistan M
ortality Survey indicates the 

need to educate w
om

en about the im
portance of seeking 

care. According to the Survey, four in ten w
om

en w
ho 

did not receive antenatal care felt it w
as not necessary 

to seek such care. Sim
ilarly, 35 per cent of w

om
en w

ho 
did not deliver the m

ost recent birth in a health facility 
said that a facility delivery w

as not necessary. Although 
m

any interventions exist to reduce m
aternal and neonatal 

m
ortality, the fact rem

ains that fam
ilies and com

m
unities 

often do not access care or practice preventive behaviors 
for a variety of cultural, social and financial reasons. The 
Strategy w

ill help addressing such behavioral challenges.

5.2 O
ngoing Projects 

H
ealth Com

m
unication Com

ponent of U
SA

ID
-

funded M
aternal and Child H

ealth Program

D
uration: 

6 Years
Coverage:  

15 focus districts in Sindh, Pakistan
D

onor:  
U

nited States Agency for 
International D

evelopm
ent

Focus:  
M

aternal and Child H
ealth

Center is one of the four im
plem

enting partners of 
a U

SAID
-funded six years H

ealth Com
m

unication 
Com

ponent of the M
aternal and Child H

ealth Program
. 

The program
 focuses on the identification, prioritization 

and coordination of a selected set of interventions for 
reduction of social and cultural barriers that im

pede 
uptake of health behaviors. It also seeks to im

prove the 
interaction betw

een clients and providers and an increase 
in the uptake of relevant reproductive m

aternal, new
born 

and child health (RM
N

CH
) services. 

Key Results and Achievem
ents

In H
CC, Center is m

ade responsible for m
ass m

edia, faith 
and com

m
unity actors’ engagem

ent, m
edia advocacy, 

private sector engagem
ent, journalists’ capacity 

strengthening, entertainm
ent-education and gender and 

social inclusion. 

Center has focused on im
age building of LH

W
s and 

im
proving inform

ed contraceptive choices am
ong 

couples through m
ass m

edia. Center has produced tw
o 

com
m

ercials in this respect that w
ere aired on leading 

terrestrial and cable channels, both national and regional.

U
nder m

edia advocacy, Center aim
s to strengthen the 

capacity of existing journalists on health reporting. Center 
in 2015 com

pleted the form
ative phase of developing 

a set of tutorials on health journalism
 for im

proving 
capacity of district-based journalists. Also, Center 
developed an exciting and innovative program

 of Citizen 
Journalism

 for linking com
m

unities w
ith new

s m
edia. 

Beyond placem
ent of content in m

ass com
m

unication 
channels, this initiative w

ill use a variety of social m
edia 

technologies – including Facebook, Tw
itter and Instagram

 
– to create digital spaces w

here citizen journalists w
ill 

share their content and interact w
ith their audience.

In H
CC, Center also seeks to im

prove m
aternal and 

new
born health through faith-inspired and com

m
unity 

actors in the focus districts of Sindh. The prim
ary 

objective is to ensure that local com
m

unities reduce the 
three delays related to obstetric em

ergencies, i.e. m
ake 

tim
ely decisions for facility-based deliveries, m

obilize 
resources for tim

ely transportation to health facilities, and 
m

obilize resources for tim
ely delivery of services at health 

facility. Significant progress has been m
ade w

ith the 
form

ation of  ‘top-dow
n’ provincial and district councils, 

Year O
verview

5.
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w
hich include senior faith actors. These senior faith actors 

belong to the religious authority structures of the various 
schools of thought practiced by the M

uslim
s in Sindh. 

This engagem
ent w

ill entail religious serm
ons and other 

prom
otional activities through m

osques and sem
inaries 

to im
prove m

aternal and child health status.

Tow
ards private-sector engagem

ent, Center is w
orking 

in partnership w
ith the Sindh Public-Private Partnership 

U
nit for developing a strategy w

hich w
ill help create 

conditions under w
hich there w

ill be im
proved 

contribution from
 the private sector tow

ards delivery 
of health services and inform

ation. U
pon request of 

U
SAID

, Center com
pleted a com

prehensive analysis and 
assessm

ent of the M
aternal and Child H

ealth Program
 

to better understand how
 gender and social inclusion is 

being addressed in the M
CH

 Program
, identify gaps and 

m
ake recom

m
endations for going forw

ard.

D
uring the year, H

CC finalized the 360 D
egree M

edia 
Report. This report analyzes and recom

m
ends the m

ost 
effective m

edia for reaching out to the com
m

unities, 
particularly m

arried w
om

en of reproductive age (M
W

RA) 
in five focus districts in Sindh, nam

ely U
m

erkot, Sanghar, 
Sukkur, M

atiari, and M
irpurkhas. Based on research 

through collected data and analysis, it also outlines 
the m

edia m
ix for m

ost rural and m
ost urban districts 

to optim
ize the reach of the m

essage to its intended 
audience. The report focuses on selection of the best 

m
edia m

ix for three audience segm
ents, nam

ely m
arried 

w
om

en of reproductive age, husbands and com
m

unity 
elders, and health m

anagers at the district and provincial 
level.Em

pow
erm

ent, Voice and Accountability (EVA) 
for Better H

ealth and N
utrition 

Coverage:  
12 districts, six districts each in 
Punjab and Khyber Pakhtunkhw

a
D

onor:  
D

epartm
ent for International 

D
evelopm

ent
Focus:  

Reproductive, M
aternal, N

ew
born 

and Child H
ealth and N

utrition

Provincial H
ealth and N

utrition Program
m

e, funded 
by U

K G
overnm

ent’s D
epartm

ent for International 
D

evelopm
ent (D

FID
), aim

s at achieving im
proved RM

N
CH

 
services and nutrition results in Punjab and Khyber 
Pakhtunkhw

a provinces over the period of four years 
(2014 to 2018). U

nder this program
, Em

pow
erm

ent for 
Voice and Accountability for Better H

ealth and N
utrition is 

a dem
and-side project aim

ed at em
pow

ering, organizing 
and facilitating citizens and civil society to hold the 
governm

ents of Punjab and KP accountable for the 
delivery of quality RM

N
CH

 and nutrition services. 

Key Results and Achievem
ents

Center in this project is leading on national level advocacy 
through m

edia and is tasked w
ith im

plem
enting six 

activity-sets.

Through a series of district-based consultations w
ith key 

stakeholders, Center is developing O
ne Voice for H

ealth, 
w

hich w
ill culm

inate into a “Charter of D
em

and” for better 
health and nutrition for citizens of Pakistan. In 2015, 
Center held seven district-based consultation events.

O
ne Voice for H

ealth is linked to a series of television talk 
show

s, w
hich w

ill highlight gaps in service delivery at the 
grassroots level and hold service providers and district 
m

anager accountable and answ
erable to public. Center 

has form
ed a partnership w

ith D
aw

n Television in this 
respect. 

Center is also engaging its countryw
ide netw

ork of 
religious leaders and religious organization to build 
dem

and for health services and im
prove health-seeking 

behavior. 

A partnership w
ith Express Tribune w

as forged to execute 
a national cam

paign on Citizen Journalism
 for H

ealth to 
bring out issues and gaps in service delivery, w

hich are left 
uncovered by m

ainstream
 m

edia. 

Center is also w
orking w

ith selected scriptw
riters and 

screenw
riters, through their production houses and 

channels, for developing a num
ber of entertainm

ent-
education products on issues pertaining to reproductive, 
m

aternal, new
born and child health. 

After a series of successful capacity strengthening 
engagem

ents w
ith heath journalists in Pakistan, 

Center together w
ith Johns H

opkins U
niversity started 

developm
ent of a handbook and m

anual on H
ealth 

Reporting. Journalist’s senior peers w
ill im

plem
ent the 

handbook in nationw
ide training sessions for district-

based journalists for im
proving health reporting and 

coverage.

5. Year O
verview
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5.3 Cultivating 
Collaborations - Building 
D

ynam
ic G

roups 
H

U
M

 N
etw

ork

U
nder D

FID
-funded EVA, Center has been w

orking 
tow

ards strengthening the capacity of scriptw
riters for 

applying entertainm
ent-education strategies in m

edia 
products. Center has partnered w

ith scriptw
riters w

ho 
w

ere selected through an open and com
petitive call, 

w
hich generated 50 subm

issions from
 all acrossPakistan. 

From
 this, a total of 11 participants w

ere invited to a 
w

orkshop on entertainm
ent-education from

 w
hich five 

concepts are selected for netw
orking w

ith producers 
or supported through seed funding for production and 
broadcast on m

ajor national and regional television 
channels. By providing seed funds only (roughly equal 
to the cost of one television dram

a serial) the initiative 
aspires to produce and broadcast several m

edia products 
on a range of genre and to cater to preferences of 
different audience segm

ents.

This initiative has lot of com
m

onalities in objectives 
and approaches for both D

FID
-funded EVA and U

SAID
-

funded H
CC and can com

plem
ent each other’s reach 

and im
pact. In this respect, a note on collaboration 

betw
een the tw

o initiatives w
as developed w

hich w
as 

subsequently approved by the U
SAID

 and D
FID.In light of 

the collaboration note, Center selected a high potential 
concept from

 H
um

 Television that w
as treated and refined 

during the Scriptw
riters W

orkshop to be funded on 
cost-share basis. The tw

o program
s and H

um
 Television 

w
ill roughly share the cost for production equally w

hile 
broadcast w

ill be free-of-cost for a full-length prim
etim

e 
television dram

a serial. The dram
a is expected to be aired 

by the end of year 2016.

Express M
edia G

roup 

Center has forged a partnership w
ith Express G

roup to 
execute an extrem

ely innovative and to be im
plem

ented 
for the first tim

e in this region a national initiative 
on Citizen Journalism

 on H
ealth and N

utrition. This 
initiative w

ill bring out grassroots issues and gaps at 
the com

m
unity-level in service delivery, w

hich are left 
uncovered by m

ainstream
 m

edia.

D
aw

n N
ew

s

H
ealth issues, especially those at the grassroots level, do 

not get coverage on m
ainstream

 m
edia. For this purpose, 

Center has signed a partnership w
ith D

aw
n N

ew
s for 

launching a cam
paign on health rights and entitlem

ents 
under EVA. The partnership includes production and 
broadcastof public service announcem

ents, new
s 

packages, talk show
s and endorsem

ents.

N
ational College of Arts – Lahore 

The N
ational College of Arts (N

CA), Lahore is a national 
heritage institution of Pakistan, and has country’s 
leading film

 and television departm
ent. As part of 

its entertainm
ent-education activitiesthe EVA team

 
approached N

CA w
ith the aim

 of establishing a long-
term

, partnership that w
ould see N

CA prom
ote and 

institutionalize the art of developing entertainm
ent-

education products. 

Subsequent to a series of engagem
ents, N

CA has signed 
an agreem

ent w
ith Center w

hereby the tw
o institutions 

w
ill w

ork together for developing and instituting a 
graduate course on entertainm

ent education. Also, N
CA 

agreed to participate in developing an entertainm
ent-

education product, nam
ely a telefilm

 through 
involvem

ent of its students and faculty. This w
ill be 

based on one of the scripts treated in the Scriptw
riters 

W
orkshop and had under gone a selection process. 

W
ritten by Sarm

ad Cheem
a, a final year N

CA film
 and 

television student, the telefilm
 is funded by Center under 

D
FID

-funded EVA.

Publications 

360 D
egree M

edia Analysis

Project: H
ealth Com

m
unication Com

ponent of 
the U

SAID
-funded M

aternal and Child H
ealth 

Program

The docum
ent provides a w

ell-rounded analysis of m
edia, 

channels and com
m

unication tools in selected districts of 
Sindh as per their, availability, reach and im

pact.

Television Com
m

ercials 

Lady H
ealth W

orkers Com
m

ercial 

Project: H
ealth Com

m
unication Com

ponent of 
the U

SAID
-funded M

aternal and Child H
ealth 

Program

This prem
ise of this com

m
ercial is to prom

ote and give 
recognition to the Lady H

ealth W
orkers’ netw

ork, w
hich is 

the backbone of Pakistan’s basic health care services. The 
LH

W
 netw

ork provides health related inform
ation and 

services to com
m

unities at their doorstep.

Fam
ily Planning Com

m
ercial

Project: H
ealth Com

m
unication Com

ponent of 
the U

SAID
-funded M

aternal and Child H
ealth 

Program

The com
m

ercial on fam
ily planning provides inform

ation 
about different short-term

 and long-term
 reversible 

m
ethods .It show

s the different choices m
en and w

om
en 

have according to their needs and circum
stances.

5. Year O
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5.5 Public Events in 2015

M
arch 25

D
istrict Based Consultation 

Session
Layyah

95 participants
EVA

April 13-16
Right Based H

ealth 
Reporting W

orkshop  
M

urree 
22 participants
EVA

April 20 - M
ay 01 

Entertainm
ent Education 

D
ram

a W
orkshop  

Islam
abad 

11 participants 
EVA

M
ay 13

D
istrict Based Consultation 

Session  
N

ow
shera 

90 participants
EVA

June 15
Inception M

eeting of Central 
Council of Religious Leaders  
Islam

abad
07 participants
EVA

July 02
Aw

areness raising sem
inar 

for M
CH

IP on G
ender and 

Social Inclusion Strategy 
Karachi 
27 participants
H

CC

July 29
D

istrict Based Consultation 
Session 
M

ardan 
128 participants
EVA

April 01
Roundtable M

eeting 
on Partnering for 

Entertainm
ent Education 

Karachi
33 participants

EVA

April 17
Consultative M

eeting on 
G

ender and Social Inclusion 
Strategy  

Karachi
27 participants

H
CC

M
ay 12

Participatory D
esign 

W
orkshop on G

ender and 
Com

m
unity D

ialogue Tool  
Karachi

30 participants
H

CC

June 10
D

istrict Based Consultation 
Lahore

70 participants
EVA

June 16
D

istrict M
eeting of U

nion 
Council Level Religious 

Leaders  
N

ow
shera

31 participants
EVA

Septem
ber 08 (N

ow
shera)

Septem
ber 18 (Layyah)

Septem
ber 29 (Peshaw

ar)
Form

ation of D
istrict Council 

of Religious Leaders 
12 participants

EVA

Septem
ber 17

D
istrict Based Consultation 

Sahiw
al 

94 participants
EVA

Septem
ber 11 (Lahore) 

Septem
ber 16 (Peshaw

ar) 
Septem

ber 18 (Islam
abad) 

Peer Review
 Session w

ith 
Journalist  
15 participants
EVA

O
ctober 15-16

Training of M
entor 

(Journalist Com
ponent)

Islam
abad 

07 participants
EVA

N
ovem

ber 23
D

istrict M
eeting of U

nion 
Level Religious Leaders (2)  
Peshaw

ar 
30 participants
EVA

D
ecem

ber 16  (Lahore) 
D

ecem
ber 23 (M

ardan) 
D

ecem
ber 29 (M

uzaffargarh)  
D

ecem
ber 30 (M

uzaffargarh)
D

istrict M
eeting of U

nion 
Council Level Religious 
Leaders
116 participants
EVA

N
ovem

ber 17 (Layyah) 
N

ovem
ber 18 (Layyah)

D
istrict M

eeting of U
nion 

Council Level Religious 
Leaders    
Islam

abad 
41 participants
EVA

N
ovem

ber 11 (Lahore)
N

ovem
ber 12 (Sahiw

al) 
N

ovem
ber 19 (M

uzaffargarh)
Form

ation of D
istrict Council 

of Religious Leaders   
Islam

abad 
13 participants
EVA

Septem
ber 8

D
istrict M

eeting of U
nion 

Council Level Religious 
Leaders  

N
ow

shera 
25 participants

EVA

O
ctober 02

Form
ation of D

istrict Council 
of Religious Leaders   

M
ardan 

04 participants
EVA

O
ctober 21

D
istrict Based Consultation 

Peshaw
ar 

145 participants
EVA

N
ovem

ber 23
D

istrict M
eeting of U

nion 
Level Religious Leaders (1)

 Peshaw
ar 

36 participants
EVA

N
ovem

ber 05 (Islam
abad)

N
ovem

ber 10 (Karachi)
Event O

rientation Training 
for H

CC on G
ender and 

Social Inclusion   
29 participants

H
CC

N
ovem

ber 25
D

istrict Based Consultation 
Sw

abi
117 participants

EVA

5. Year O
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Finances
6.
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Every effort has been m
ade to verify the accuracy of the inform

ation contained in
this docum

ent. All inform
ation w

as deem
ed to be correct as of D

ecem
ber 2014.

Nevertheless, the Center for Com
m

unication Program
s Pakistan (CCPP) cannot

accept responsibility of the consequences of its use for other purposes or in other
contexts.
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